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+  

  
1/98 

  

40200  1.5%  DIT Group 379  

  1/98  61000  0.1%  DIT Group  2043  

  1/98  21200  0.5%  Internet  360  

  1/98  42400  2.2%  DIT Group  5597  

  1/98  43800  1.1%  DIT Group  1400  

  1/98  20900  1.0%  DIT Group  666  

  1/98  17300  3.1%  DIT Group  23  

  
1/98  88600  3.0%  DIT Group  13519  

     :200988.  
      

3%

.  

      :  

 :  

      

: 

1. JTC:  

  

:  

  

       

:  

-  Leased Line : 

642048 
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.  

      

....  

- Call Free :

.1   

- ISDN: 

 .

.2  

2. : 

. 

3. ISP :  

      124 10000 

440 10000 1999 

 

1.4 100  

6.8 100 1999 .

4 100 2003 .  

      1.2 2007 

20.5 %6  .  

      2008 

1.5 %19 %17. %  

      

50 % 2011 .  

      16 % 

.  
                                                             

1  217218 .  
2  2000 102 .  
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      16 %8 %

  .  

       

  

1.5  2006  

 210 

2009 

.  

       

 

 .  

 : Payment Gateway   

       

(Acquiring Bank)   

" "(Visa 

Electron) 

.  

       

 .  

      

.1  

  

  

  

  

                                                             
1  2004 311 .  
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.1      

       2004 

 

  

.  

 :  

       

ITV 3 %2003  

2004  10 %2005 .  

      

1.6 2003   2005 4.5 

 

30 %

.  

      

 200420050.1 %

7 2005 .  

     3 4 

                                                             
1  http://www.alukah.net/culture/.html,15:37,  02/03/2011. 
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Cyber Law."1  

      ICT Index : 

.  

      

)20022003. (  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

                                                             
1  2008 260 .  
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 )10(  

    
2002  

  
2003  

  1.4  1.5  

  1.15  1.26  

  0.95  1.17  

  0.75  0.92  

  0.52  0.54  

  0.46  0.49  

  0.31  0,40  

  0.25  0.40  

  0.35  0.39  

  0.27  0.30  

  0.21  0.26  

  0.15  0.23  

  0.16  0.19  

  0.10  0.15  

  0.05  0.09  

  0.04  0.06  

  0.03  0.05  

  0.5  0.61  

  0.22  0,27  

:http://www.alukah.net/culture/html,17:40,08/03/2011. 

      Compound Anmal Grouth Rate (CAGR) 41 %

20042005 

2003 3 %  

17.5 %2005  

15.7 %.  

         

2004  
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4400  30 %

.1  

:  

      

  

 

168 2001 

 9000 

6.167 7.146 .  

      3.4 %

 

1.8 2003 2.0 

2004 .  

        

 20042005 

 75 %1.5 2002 8 2005 

   40 %170 

470 .  

      

:  

  

  

  

  

  

  

  

                                                             
1  http://www.alukah.net/cultur/html,12:00/03/03/2011. 
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