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Conclusion: 

       The study is aimed to asses and evaluate the customers Bank of 

Agriculture and Rural Development of state of Mila, and of cause the 

quality of services provided bay (ATM) or Automatic Teller Machine. 

Where the researchers have used a model and measurement on a clients 

of this Bank . 

       On the other hand, we have distributed our questionnaires over 100 

customers, only 79 of them are available for using and ready to study, 

moreover we use the statistical program for treating the data we have 

gotten. 

        After analyzing the results we have studied on, we deduce that the 

level of services of the Bank is decreasing according to their customers, 

and they are not statisfing by the services presented and provided by the 

Bank (ATM). 

        As ussal we finish our reserch by presenting some results and 

recomedations for both reseachers and apprastices. 
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